                    Name :  ___________________________	                                            	P 2629

                    Reg. No.___________________________ 

                     [image: D:\Users\User\Desktop\Loyola\Loyola Tag.jpg]



SECOND SEMESTER MA (HUMAN RESOURCE MANAGEMENT) SUPPLEMENTARY EXAMINATION, JUNE 2026
(2024 Admissions)
[bookmark: _GoBack]
HR 524: FUNDAMENTALS OF FINANCE AND MARKETING 

Time 3 hours                                                                                                   Max: 75 Marks
	Nos.
	Part A: Write Short notes on the following: Answer ANY TEN  Questions in not exceeding 50 words.  Each carries   2 marks
	Course Outcome
	Blooms Level

	Q1
	Discuss the concept of Time Value of Money.
	CO1
	Understand

	Q2
	State the Golden Rule for personal Account
	CO1
	Remember

	Q3
	Identify any two features of debentures.
	CO2
	Remember

	Q4
	Discuss the concept of Dividend Decision
	CO2
	Understand

	Q5
	Define service marketing
	CO3
	Remember

	Q6
	Explain global marketing environment
	CO4
	Understand

	Q7
	Distinguish between belief and attitude.
	CO4
	Analyse

	Q8
	Identify two tools used in CRM.
	CO4
	Remember

	Q9
	Define product mix.
	CO5
	Remember

	Q10
	Outline the concept of ethical pricing.
	CO5
	Remember

	Q11
	List two functions of wholesalers.
	CO5
	Remember

	Q12
	Discuss Gross Working Capital
	CO2
	Understand

	Q13
	List any two examples of direct expenses.
	CO1
	Remember

	
	Part B : Answer ANY FIVE out of the EIGHT questions in not exceeding 500 words. Each carries 5 marks
	Course Outcome
	Blooms Level

	Q14.
	Discuss risk return trade off.
	CO1
	Understand

	Q15.
	Explain the scope of Financial Management in a business enterprise.
	CO1
	Understand

	Q16
	Discuss the features of equity shares as a long-term source of finance.
	CO2
	Understand

	Q17
	Explain the nature of financial decisions in financial management.
	CO2
	Understand

	Q18
	Explain why marketing services is more challenging than marketing products.
	CO3
	Understand

	Q19
	Differentiate between Marketing Intelligence and Marketing Research.
	CO4
	Analyse

	Q20
	Explain the importance of marketing ethics.
	CO5
	Understand

	Q21
	Illustrate suitable marketing strategies for the growth stage of PLC
	CO5
	Apply

	
	Part C: Answer ANY TWO questions out of FOUR in not exceeding 1200 words. Each carries 15 marks
	Course Outcome
	Blooms Level

	Q22
	A manufacturing firm is facing temporary working capital shortage due to delayed payments from customers. The firm needs immediate funds to continue operations. Recommend appropriate short-term financing sources
	CO2
	Apply

	Q23
	Analyse the various contemporary marketing concepts and their relevance for sustainable business growth.
	CO3
	Analyse

	Q24
	Discuss the major factors influencing consumer behaviour.
	CO4
	Understand

	Q25
	Explain the concept of green marketing and assess its significance in the present business environment.
	CO5
	Understand
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