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SECOND SEMESTER M.A HUMAN RESOURCE MANAGEMENT (REGULAR) EXAMINATION, JUNE 2026
(2025 Admissions)

HR 524: FUNDAMENTALS OF FINANCE & MARKETING 


Time 3 hours                                                                                                   Max: 75 Marks
	Nos.
	Part A: Answer ALL TEN  Questions in not exceeding 50 words.  Each carries 2 marks.   
	Course Outcome
	Blooms Level

	Q1
	Define Working Capital Management.
	CO2
	BT2

	Q2
	Define dividend policy.
	CO2
	BT1

	Q3
	Define marketing.
	CO3
	BT1

	Q4
	State any two criteria for effective segmentation.
	CO4
	BT2

	Q5
	State any two objectives of preparing final accounts.
	CO1
	BT2

	Q6
	Define venture capital.
	CO2
	BT2

	Q7
	List any two bank sources of short-term finance.
	CO2
	BT2

	Q8
	[bookmark: _GoBack]Describe the roles in a buying center.
	CO4
	BT2

	Q9
	Indicate one example of price discrimination.
	CO5
	BT3

	Q10
	Identify any two goals of Financial Management.
	CO1
	BT2

	
	Part B : Answer ALL questions, choosing between the options given within each pair of questions, in not exceeding 300 words.  Each carries 5 marks. 
	Course Outcome
	Blooms Level

	Q11
	a. Explain the three types of accounts with suitable examples.
OR
b. Discuss risk return trade off.
	CO1
	BT2

	Q12
	a. Explain how financial decisions influence business stability.
OR
b. Explain the meaning and importance of cost of capital.
	CO2

CO3
	BT2

	Q13
	a. Describe the concept of relationship marketing and its benefits.
OR
b. Discuss the importance of Employer Branding in HRM.
	CO3
	BT2

	Q14
	a.  Differentiate between Marketing Intelligence and Marketing Research.
OR
b. Differentiate CRM and PRM systems.
	CO4
	BT2


BT4

	Q15
	a. Classify types of marketing channels.
OR
b. Apply suitable marketing strategies for the growth stage of PLC.
	CO5
	BT2

BT3

	
	Part C: Answer ALL questions, choosing between the options given within each pair of questions, in not exceeding 800 words.  Each carries 10 marks.
	Course Outcome
	Blooms Level

	Q16
	a. Discuss the determinants of Capital Structure.
OR
b. Discuss marketing ethics and evaluate their importance in protecting consumer interests.
	CO2


CO5
	BT2


BT3

	Q17
	a.  Discuss in detail the structure of the Money Market and explain the various instruments traded in it.
OR
b. Explain the concept of green marketing and assess its significance in the present business environment.
	CO2


CO5
	BT4


BT3

	Q18
	a. Explain the major tools used for analyzing the global marketing environment.
OR
b.  “Service marketing requires a customer-centric approach more than product marketing.” Justify the statement.
	CO4



CO3
	BT2



BT3



P 2604

Page 2 of 2

Page 2 of 2

image1.jpeg
777 LOYOLA COLLEGE OF SOCIAL SCIENCES
// (AUTONOMOUS) R

Affiliated to University of Kerala
Accredited with A++ by NAAC

Sreekariyam, Thiruvananthapuram, Kerala.





